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Figure 5  

The process of travel decision-making[8] 

At the initial stage of the travel process, it is crucial to capture the attention of 

relevant travel segments. This requires the creation of engaging and high-quality 

digital content and ensuring its continuous availability.[8] 

The second key task is facilitating travel planning, which involves providing 

personalized recommendations and user-friendly tools tailored to individual 

preferences. [8] 

For successful sales, it is essential to ensure a smooth and seamless booking process. 

[8] 

To transform traditional travel processes and enhance their efficiency, the 

integration of physical service providers and digital technologies is a primary 

objective. [8] 

Creating and maintaining a high-quality customer experience at both the destination 

and service levels is fundamental. [8] 

The final stage of the travel process focuses on encouraging experience sharing, as 

well as collecting and analyzing customer feedback. [8] 

The process flowchart clearly demonstrates that, nowadays, tourists not only engage 

in personal travel experiences but also predominantly organize their trips in the 

digital space. Therefore, in my study, I focus on analysing online marketing 

communication elements. 
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